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EVALUTATION SUMMARY 

 

Executive Summary 

Council invited the community to comment on a planning proposal request (proponent 
initiated) to amend planning controls for a site at 25 South Parade, Auburn. The Proposal seeks 
to facilitate the redevelopment of an underutilised site (including a building) located within the 
Auburn Town Centre which is currently zoned IN1 General Industrial. 

 

Have Your Say 

Council’s community engagement team created a landing page specifically for the consultation 
on 25 South Parade, Auburn on Council’s community engagement platform – Cumberland 
Conversations – as the main point of information for the community. The page was set up as a 
‘Consultation’ project, and included:  

• Summary of the information; 

• Key dates;  

• Exhibition documents; and 

• Opportunity to provide feedback. 

 

During the consultation, there were nil submissions received.  
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Engagement activity 
 

Key statistics from the page can be found below: 
 

Total Page 

Views 

Total 

Document 

Downloads 

Aware 

Stakeholders 

Informed 

Stakeholders 

Total 

Submissions 

324 252 50 74 Nil 

 

 

Document Downloads 

 

Document No of 

Downloads 

1. Amended Planning Proposal Request - 25 South Parade, Auburn 53 

2. Urban Design Analysis 28 

3. Traffic and Parking 27 

4. Economic Impact Assessment 15 

5. Preliminary Site Investigation 21 

6. Acoustic Letter 18 

7. Heritage Impact Assessment 42 

8. Letter of Offer 17 

9. Social Impact Comment 12 

10. Existing Plans 19 
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Electronic Direct Mail 

Community Engagement facilitated project communication over the exhibition period to 

identified stakeholder groups and organisations that have registered their interest in council 

projects. The South Street Auburn Early Consultation was included in the September Have Your 

Say newsletter as a featured project, which notified these groups/organisations on: 

• Information about the planning proposal request; 

• The project exhibition period; and 

• How to lodge a submission. 

 

Newspapers 

Newspaper advertisements were created and placed in the Auburn Review and Parra News. 
This was put in place to reach a wider audience. Advertisements were placed in both papers on 
the following date: 

• 27 September 2022 

• 4 October 2022 
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Social Media 

Targeted social media via Cumberland’s Facebook page was utilised to inform the community 
of the consultation. The social media notice was posted on the following date: 

• 5 October 2022 

• 12 October 2022 

• 15 October 2022 

 

 

 

The posts had the following engagement: 

• 7 likes 

• 2 shares 

 

Terminology 
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• Aware: Number of unique visitors who have viewed the project page, minus any visitors who have undertaken any 

activity eg: downloaded a document, viewed a video, completed a survey etc. 

• Informed: Any unique visitor who has viewed a latest news item, viewed a document, viewed a video, viewed a FAQ 

minus any user that has engaged eg: done a poll, survey, ideas wall, interactive mapping, interactive document, 

forum. 

• Engaged: Any unique visitor who has done a poll, survey, ideas wall, interactive mapping, interactive document, 

forum. 

 

END OF REPORT. 
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